The Trust-Signal Framework

The cheat code for sending trust signals
to your audience

% 1. Clarity Videos

What they are: “Here’s what we believe. Here’s how we help.”
Metaphor: Think of these like a foghorn. Buyers are in a sea of
options. This video cuts through the haze.

Story/Proof: Include the consultant “personal branding”
example.

Mic Drop: Confusion kills confidence. Clarity sells.

% 2. Proof Videos

What they are: “Here’s what working with us looks like.”
Metaphor: This is the campfire story, not the billboard.
Story/Proof: Keep the wellness coach & cancer story.
Tension: Testimonials say “look at me.” Proof videos say, “this
could be you.”

w 3. Presence Videos

What they are: “Here’s who you’ll be talking to.”

Metaphor: Think of it as the handshake before the sales call.
Story/Proof: Marcus Sheridan’s sales team.

Sticky Line: People buy from people. Lets them meet you before
they meet you.

w# 4. Transparency Videos

What they are: “Here’s what others won’t show you.”
Metaphor: These are the open kitchen of your brand.
Story/Proof: Scott talking about how much it costs
Tension: Trust skyrockets when you say the thing your
competitors won’t.



% 5. Relatability Videos

What they are: “Here’s who | really am.”

Metaphor: This is the behind-the-scenes reel, not the highlight
reel.

Story/Proof: Dr. Becky unscripted in her car

Mic Drop: In a sea of polish, raw is rare. And rare builds trust.

Each of these video types is a way of saying:
‘I see you. I’'ve got you. This will work for you.’

That’s what turns a viewer into a client.
That’s what earns referrals.

That’s what builds a standout brand.

So — which trust signal will you send next?



